
Microeconomics is the study of how  and businesses make

decisions to a�ocate . It looks at the factors that a�ect the

choices people make, in�uencing how  and services are

distributed. In microeconomics, the concept of  and demand is

crucial. This concept explains how the  of items is determined

and how it a�ects both the buyer and the . Another important

term in microeconomics is , which measures how responsive the

quantity demanded of a good is to a change in its price.  are

where buyers and se�ers come together to trade goods and .

Microeconomics analyzes di�erent market structures such as 

competition, monopoly, oligopoly, and monopolistic . Each

structure has its own characteristics and impacts on prices and the quality of

. Consumers aim to maximize their

, or satisfaction, from the goods and services they

. Meanwhile, producers seek to maximize

, balancing costs with revenues. Microeconomics also examines

how government policies, such as  and subsidies, in�uence

consumer behavior and market outcomes. Understanding  is

essential for making informed decisions in both personal 'nance and business

.
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


