
Market research plays a crucial role in understanding what 

need and want. It involves co�ecting data about customer ,

behaviors, and trends. This information helps businesses decide which

 or services to develop or improve. One common

 of market research is surveys, where companies ask

 to gather feedback. Another method is focus groups, where a

sma� group of  discuss their thoughts on a product in detail.

Observing how  interact with products in stores or online can

also provide valuable . Market research also examines

competitors to understand their  and weaknesses. This

knowledge enables companies to position their  more

e!ectively in the market. Additiona�y, market research can identify new

 for growth or areas where a company might expand. It's not

just about  new products; it's also essential for improving

 campaigns. By understanding the target

, companies can tailor their advertisements to appeal more

directly to their customers. Fina�y, market research helps in making informed

 that reduce risks and increase the likelihood of

. Without it, businesses might invest in products that no one

wants, or miss out on  that could drive future success.
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


