
In the world of , understanding consumer behavior is crucial.

Every day, people make decisions on what to , in�uenced by

various factors. These factors include personal preferences, cultural

, and even economic conditions. Marketers study these

behaviors to create strategies that  to target audiences. For

instance, a teenager might be drawn to products that  their

social status, while adults may prioritize quality and . Emotional

triggers also play a signi"cant role in purchasing decisions. Advertisements often aim to

evoke feelings of , security, or belonging to persuade

consumers. Social media has become a powerful  in this regard,

a%owing companies to engage directly with their . By analyzing

data from online interactions, marketers can tailor their messages to better match

consumer . This targeted approach not only increases the

e'ectiveness of marketing  but also helps in building long-term

relationships with . Ultimately, the goal is to meet the needs

and desires of the consumer, ensuring their satisfaction and .

This dynamic process requires constant research and , as

consumer preferences and market conditions are always .

name: class: date: 


	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


