
Typography, the art of arranging  and text, is a crucial element in

graphic design. It's not just about making words readable; typography can express

 and set the tone for a design. Each font, or typeface, has its own

personality. For instance, serif fonts, like Times New Roman, are often seen as

 and formal. In contrast, sans-serif fonts, like Arial, feel more

modern and .

Size is another essential aspect of typography. Larger text can grab

, while sma(er text is used for detailed information. The spacing

between letters, known as kerning, also plays a vital role. Proper kerning ensures that the

text is not too cramped or too .

Color is another tool in typography. It can highlight important information or create visual

 with the design's overa( color scheme. The alignment of text,

whether centered, left-aligned, or right-aligned, a,ects the design's

 and readability.

Typography isn't just about reading; it's about visual communication. A we(-designed

typographic piece can convey a  without the need for additional

images. For instance, a bold, bright-colored font can indicate  or

urgency, while a script font might suggest elegance or .

Typography also helps in creating  identity. A consistent use of a

speci-c typeface can make a brand instantly recognizable. Think about the distinct fonts used

by famous brands; they are part of their identity.

In conclusion, typography in graphic design is much more than just arranging letters. It's an

art that combines creativity and strategy to make a  impact and

communicate e,ectively.
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


