
In the heart of London,  retail has always played a pivotal role

in shaping British style. From the classic  of Savile Row to the

innovative boutiques of Camden, these retail spaces have been the birthplace of trends. The

 saw a revolution, with the emergence of the miniskirt from

stores like Biba. This era marked the transition from  to more

accessible street fashion.

As decades passed, the in$uence of British  and pop culture

prope%ed fashion retail into a global spotlight. Shops like Topshop began to co%aborate with

, blurring the lines between high fashion and streetwear. The

90s brought about the rise of the  and with it, a new way for

retail stores to market their clothes, making fashion more aspirational yet attainable.

The introduction of  shopping in the late 20th century further

transformed fashion retail. British brands were now accessible worldwide, broadening their

in$uence and reach. However, this also posed cha%enges for traditional

 stores, pushing them to innovate or face decline.

Sustainability became a signi*cant focus in the 21st century, with retailers like Ste%a

 leading the way in eco-friendly fashion. This shift in

consumer values towards ethical and sustainable  has reshaped

retail strategies, emphasizing quality over quantity.

Today, British fashion retail stands at a crossroads of  and

innovation. With technology and sustainability driving change, retailers continue to adapt,

ensuring that British fashion remains in$uential on the global stage. The cycle of

 in$uenced by retail, culture, and technology showcases the

dynamic relationship between what we wear and where we buy it.
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


