
Marketing is a critical component of any . It involves understanding

and meeting the needs of  through various strategies and tactics.

The primary goal of marketing is to  products or services, build

 awareness, and ultimately drive . One

key aspect of marketing is market , which helps businesses

understand their target audience and market trends. E�ective marketing strategies often
include , public relations, and digital marketing

.

A strong marketing plan considers the , price, place, and promotion

- known as the 4 P's. The product aspect involves ensuring that the product meets customer
 and stands out in the market. Price strategy is about setting a

competitive price that re%ects the product's . Place refers to how

the product is distributed and where it is available for . Promotion

encompasses a& activities to raise awareness and encourage .

In the digital age, social media and online  have become essential

tools for marketers. They a&ow businesses to reach a larger audience and engage with
 directly. Analytics and data-driven approaches are increasingly

used to tailor marketing e�orts and measure their .

Marketing also involves building long-term relationships with .

Customer satisfaction and loyalty are vital for a business's . In

summary, e�ective marketing is about understanding and responding to customer needs,
using a mix of strategies to promote products or services, and continuously adapting to
market .
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


