
In the world of business,  is crucial. It's not just about a logo or a

name; it's about creating a  identity. This identity helps companies

stand out in a crowded . For example, when you see an apple with a bite

taken out, you immediately think of . That's the power of e ective

branding. It's not just the visuals; it's the emotions and  associated

with the brand. Companies invest in branding because it builds  among

customers. If people feel connected to a brand, they're more likely to choose it over others.

Branding also adds  to products. A simple co ee cup can be worth

more if it has the Starbucks logo on it. This is because the brand signi&es quality and a certain

. Marketing strategies use branding to communicate a

 to the target audience. It's about te)ing a story that resonates with

people. This story is consistent across a) , whether it's social media,

TV commercials, or print ads. The ultimate goal of branding in marketing is to create a

lasting  on consumers. It makes the brand recognizable and

. In turn, this can lead to increased sales and 

for the company. Successful branding is not achieved overnight. It requires careful

, creativity, and a deep understanding of the target

. When done right, branding can elevate a company from being just

another option to being the preferred .

name: class: date: 


	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


