
In the world of , understanding marketing is crucial. It's not just about se�ing

; it's about connecting with people. Traditiona�y, marketing relied heavily on

print ads, television, and . However, the advent of the 

has shifted the focus towards digital marketing. This new era a�ows companies to reach a global
 with ease.

Digital marketing encompasses various strategies, including  media, email, and

search engine optimization (SEO). Social media platforms like , Instagram, and

Twitter have become powerful tools for businesses to engage with their customers. Email marketing,
on the other hand, o(ers a more  way to communicate special o(ers and

content. SEO is essential for improving a website's visibility in search engine .

Another key component of digital marketing is content . Through blogs, videos,

and infographics, companies can provide valuable information, entertain, and engage their audience.

This  not only helps in attracting new customers but also in retaining existing

ones.
Digital marketing also o(ers the advantage of . Businesses can track the

e(ectiveness of their campaigns in real-time, a�owing them to adjust  swiftly

and e(iciently. This data-driven approach helps in optimizing marketing e(orts and budget

.

Despite the dominance of digital marketing, traditional methods haven't disappeared. A
 approach, combining both digital and traditional marketing strategies, can be

highly e(ective. This  a�ows businesses to reach a wider range of customers,

catering to di(erent preferences and .

In conclusion, digital marketing has transformed the way  connect with their

audience. Its role in the marketing landscape is indispensable, o(ering -exibility,
, and a vast range of tools to reach and engage customers worldwide.
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


