
Branding in graphic design is an essential process. It's not just about creating a

, it's about building a complete  for a

company or product. This identity helps to connect with the target 

and convey the company's . A great brand design can make a company

 and distinguish it from its competitors.

Graphic designers use colors, , and imagery to create a unique look

and feel. The choice of colors can evoke di"erent , helping to forge a

deeper connection with customers. Fonts also play a crucial role, as they can convey

 and professionalism.

A successful branding strategy involves consistent application across a$

, including websites, social media, and printed materials. This

consistency helps to reinforce the brand's  and make it more

recognizable.

Sometimes, branding involves rebranding, which is updating or completely changing the

existing  to make it more relevant. This can be a risky move, but

when done correctly, it can revitalize a company's image.

In today’s digital age, branding in graphic design is more important than ever. It's not just

about standing out; it's about creating an emotional  with consumers.

A strong brand can create loyalty and even turn customers into  for

the company.

E"ective branding is a blend of art and . It requires understanding

the market, the audience, and the company's core . It's a creative

process that can transform the perception of a company, making it more appealing and

competitive in the market.
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	task: 1. Fill in the gaps with the right words!
2. Scan the QR code to check your answers interactively!
3. Copy the text in your exercise book!
4. Formulate the content of the text yourself!
    Use all gap words!


